
The purpose of this study is to help us understand the process of innovation in SMEs. All 

responses will be kept confidential and in accordance with data protection act. Further 

information on site security policy is available from 

www.surveymonkey.com/Monkey_Security.aspx.  

We hope you can help us with this survey. Time taken to complete this questionnaire 

ranges between 10-15 minutes . 

1. Which title best describes your role and level of responsibility? 

2. How many employees do you have in your company?  

3. What is your primary industry? 

 
1. Introduction and Objectives

 
2. Demographic Information

General Manager
 

nmlkj

Managing Director
 

nmlkj

Owner
 

nmlkj

IT Director
 

nmlkj

Finance Director
 

nmlkj

IT Manager
 

nmlkj

Finance Controller
 

nmlkj

Technical Director
 

nmlkj

Partner
 

nmlkj

Other (please specify) 

1) 0-9
 

nmlkj

2) 10-19
 

nmlkj

3) 20-49
 

nmlkj

4) 50-99
 

nmlkj

5) 100-250
 

nmlkj

6) 251-499
 

nmlkj

Advertising, Media and Entertainment
 

nmlkj

Creative Industries
 

nmlkj

Financial Services
 

nmlkj

Food and Drink
 

nmlkj

Forest Industries
 

nmlkj

Healthcare Services
 

nmlkj

High Tech
 

nmlkj

Hospitality/Tourism
 

nmlkj

Manufacturing
 

nmlkj

Professional Services/Consulting
 

nmlkj

Real Estate/ Renting activities
 

nmlkj

Retail
 

nmlkj

Services
 

nmlkj

Software and E-Business supply
 

nmlkj

Wholesaler
 

nmlkj

Other (please specify)
 

 

nmlkj
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4. We define "Product innovation as the development of new technologies and 

products as well as new uses for existing products, while process innovation is more 

of an attempt to re-engineer or design the flow of activity in the organisation"  

 

Do you? 

5. In our view "Innovation includes both new product development and process at its 

core, and in the workplace tends to be about examining the way things are currently 

done with a view to finding new and better ways of doing them. It can be applied to 

any element of the business, and does not have to be original or groundbreaking in 

nature. Innovation can simply be the extension, modification, or combination of 

already existing ideas in a way that improves existing functions"  

 

Do you agree with the above statement? 

6. What is your view/opinion on innovation? 

 

7. Is or has your company been involved in product innovation? 

8. What kind of product innovation does your company involve in? Will it be possible 

to state the number of product innovations in the last 5 years?  
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  Yes No

Development of 

completely new products
nmlkj nmlkj

Radical improvements to 

existing products
nmlkj nmlkj

Modification of existing 

products
nmlkj nmlkj

Minor alterations to 

existing products
nmlkj nmlkj

Agree with the explanation for product innovation
 

nmlkj

Agree with the explanation for process innovation
 

nmlkj

Don't agree with both of them
 

nmlkj

Yes (go to question 7)
 

nmlkj

No (go to question 6)
 

nmlkj

Yes (go to question 8)
 

nmlkj

No (go to question 9)
 

nmlkj

Don't know
 

nmlkj

How many? Please list the number for individual choices 
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9. Is or has your company been involved in process innovation? 

10. What kind of process innovation does your company involve in? Will it be 

possible to state the number of process innovations in the last 5 years? 

11. Is or has your company been involved in any of the following? 

12. Does your company monitor markets for opportunities to innovate? 

  Yes No

Development of 

completely new processes
nmlkj nmlkj

Radical improvements to 

existing processes
nmlkj nmlkj

Modification of existing 

processes
nmlkj nmlkj

Minor alterations to 

existing processes
nmlkj nmlkj

  Yes No Don't know

Management of 

complexity
nmlkj nmlkj nmlkj

Protection of innovation 

i.e. Intellectual Property
nmlkj nmlkj nmlkj

Robust design platforms nmlkj nmlkj nmlkj
Transferring knowledge 

across different contexts, 

applications and domains

nmlkj nmlkj nmlkj

 
3. Market Influence

Yes (go to question 10)
 

nmlkj No (go to question 11)
 

nmlkj Don't Know
 

nmlkj

Other (please specify) 
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How many? Please list the number for individual choices 

55
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Any other (please specify) 
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Yes
 

nmlkj

No
 

nmlkj

Don't know
 

nmlkj



1. What scope of markets are monitored? 

2. Who monitors the markets? 

3. How are the markets monitored? 

4. What does your company use to monitor and make sense of market changes? 

Sector specific markets
 

gfedc

Local and regional markets
 

gfedc

National markets
 

gfedc

International markets
 

gfedc

Any Other (please specify) 
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There is a person in charge
 

nmlkj

There is a department in charge
 

nmlkj

External consultant
 

nmlkj

Everyone in the organisation
 

nmlkj

Don't Know
 

nmlkj

There is a process in place
 

nmlkj

Institutional markers are used
 

nmlkj

External consultant intervenes
 

nmlkj

Don't Know
 

nmlkj

Any Other (please specify) 
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Technology monitoring
 

gfedc

Patent watch
 

gfedc

CRM (Customer Relationship Management)
 

gfedc

Technology Search
 

gfedc

Business Intelligence
 

gfedc

Geographical Marketing
 

gfedc

Any Other (please specify) 
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5. Does your company have any structures in place to filter market changes and 

direct to appropriate actors? 

6. If yes to the above question, then can you please explain the structures and their 

remit? 

 

7. Do you measure the impact of market changes on your company's performance? 

8. Who measures the impact of market changes in your company? 

9. How do you measure the impact of market changes in your company? 
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4. Sensitivity

Yes
 

nmlkj

No
 

nmlkj

Don’t know
 

nmlkj

Yes
 

nmlkj

No
 

nmlkj

Don't know
 

nmlkj

There is a person in charge
 

nmlkj

There is a department in charge
 

nmlkj

External consultant
 

nmlkj

Any other (please specify) 

By the development of new products
 

gfedc

By major modification of existing products
 

gfedc

By minor modification of existing products
 

gfedc

By the development of newer processes
 

gfedc

By major modification of existing processes
 

gfedc

By minor modification of existing processes
 

gfedc

Any other (please specify) 
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1. How are opportunity messages relayed in your organisation?  

2. In your opinion, how quickly do your employees react to an opportunity? 

3. In your opinion, what allows an organization to be agile? will it be possible the rank 

the following options? 

4. How informed are your employees about other parts of the organisation? 

5. Are your company’s innovation activities independent?  

  Not at all important Fairly important Important Very important Extremely important

Market knowledge nmlkj nmlkj nmlkj nmlkj nmlkj

Leadership nmlkj nmlkj nmlkj nmlkj nmlkj

Human resources training nmlkj nmlkj nmlkj nmlkj nmlkj

Creativity nmlkj nmlkj nmlkj nmlkj nmlkj

Innovation ability nmlkj nmlkj nmlkj nmlkj nmlkj

Ability to adapt to change nmlkj nmlkj nmlkj nmlkj nmlkj
Technology Information 

System
nmlkj nmlkj nmlkj nmlkj nmlkj

Infrastructure nmlkj nmlkj nmlkj nmlkj nmlkj

No action
 

nmlkj

A directive
 

nmlkj

An institutional directive
 

nmlkj

External consultant
 

nmlkj

Any Other (please specify) 
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They do not react
 

nmlkj

They are fairly reactive
 

nmlkj

Reactive
 

nmlkj

They are highly reactive
 

nmlkj

They are extremely reactive
 

nmlkj

Any Other (please specify) 
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Not very informed
 

nmlkj

Fairly informed
 

nmlkj

Well informed
 

nmlkj

Very well informed
 

nmlkj

Yes it is Solo/Independent
 

nmlkj

No there is involvement of externals
 

nmlkj

Don't know
 

nmlkj



6. If no, to the above question, then who are the externals involved in your 

company's innovation activities? 

1. Does your organisation have any mechanism/structures in place to identify and 

transfer “appropriate” knowledge related to innovation activities? 

2. If yes to the above question, then what kind of structures are in place to identify 

and transfer knowledge? 

3. How important is knowledge transfer in the context of your organisation's 

innovation activities? 

 
5. Knowledge Transfer

  Yes No Don't know

A dedicated department nmlkj nmlkj nmlkj

A person in charge nmlkj nmlkj nmlkj

Suppliers
 

gfedc

Customers
 

gfedc

External consultant
 

gfedc

Financiers
 

gfedc

Network associates
 

gfedc

Government agencies
 

gfedc

Universities
 

gfedc

Any other (please specify) 
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Yes
 

nmlkj

No
 

nmlkj

Don’t know
 

nmlkj

Any other (please specify) 
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Not at all important
 

nmlkj

Fairly important
 

nmlkj

Important
 

nmlkj

Very important
 

nmlkj

Extremely important
 

nmlkj



4. Is knowledge transfer valued in your organisation? 

5. For the following statements choose the most appropriate answer 

6. In your opinion how can knowledge transfer be enhanced in your company? Also 

list any specific areas for enhancing knowledge transfer?  

 

7. Does your company use any of the following tools/techniques for knowledge 

management? 

  Most important factor Important factor Least important factor Not applicable

Knowledge transfer plays 

a key role in my 

organisation's innovation 

capabilities.

nmlkj nmlkj nmlkj nmlkj

Without knowledge 

transfer innovation activity 

in my organisation would 

cease to exist

nmlkj nmlkj nmlkj nmlkj

Knowledge transfer has 

helped my organisation to 

develop new products

nmlkj nmlkj nmlkj nmlkj

Knowledge transfer has 

helped my organisation to 

improve business 

processes

nmlkj nmlkj nmlkj nmlkj

Knowledge transfer helps 

us to be more competitive
nmlkj nmlkj nmlkj nmlkj
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  Yes No Don't Know

Knowledge audits nmlkj nmlkj nmlkj

IPR management nmlkj nmlkj nmlkj

Document management nmlkj nmlkj nmlkj

Knowledge mapping nmlkj nmlkj nmlkj

Storytelling nmlkj nmlkj nmlkj

 
6. Thank You

Not valued
 

nmlkj

Poorly valued
 

nmlkj

Valued
 

nmlkj

Well valued
 

nmlkj

Highly valued
 

nmlkj

Any Other (please specify) 
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1. What is the impact of innovation activities on your company's growth and 

profitability? 

2. How do you measure the impact of innovation activities in your company? 

3. In your opinion what prevents/ may prevent your organisation from undertaking 

innovation related activities/exercises? 

4. Where is your head office/operations located? 

 

  Most important factor Important factor Least important factor Not applicable

Lack of financial resources nmlkj nmlkj nmlkj nmlkj
Lack of technical 

knowledge
nmlkj nmlkj nmlkj nmlkj

Lack of external support 

(i.e. suppliers, contractors)
nmlkj nmlkj nmlkj nmlkj

Lack of knowledge on 

management 

tools/techniques

nmlkj nmlkj nmlkj nmlkj

Lack of professionalism nmlkj nmlkj nmlkj nmlkj
Non participation in 

clusters/ groups/ networks
nmlkj nmlkj nmlkj nmlkj

Organisational 

resistance/lack of 

enthusiasm

nmlkj nmlkj nmlkj nmlkj

Prefer status quo nmlkj nmlkj nmlkj nmlkj

Lack of time nmlkj nmlkj nmlkj nmlkj
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No impact
 

nmlkj

negligible
 

nmlkj

Weak
 

nmlkj

Strong
 

nmlkj

Very strong
 

nmlkj

By the development and introduction of new products
 

gfedc

By the introduction of new processes
 

gfedc

By increase in profit
 

gfedc

By increase in market share
 

gfedc

By increase in customer satisfaction
 

gfedc

No measurement
 

gfedc

Any other (please specify) 
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Any Other (please specify) 
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5. What is the annual turnover of your company? 

6. Please use the space below to add your own issues/comments regarding 

innovation in SMEs 

 

7. Would you like a summary of results from this study? 

8. Would you be interested in working with Glasgow Caledonian University's 

academics or researchers to improve innovation activities in your company? 

9. If yes to either question 7 or 8, then please provide us with contact details (i.e. 

Name and Address) 

 

Thanks for completing the survey, your responses are valuable and we will contact you in due course if you have asked for a 

summary of the results  

Thank You! 
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Less than £ 500,000
 

nmlkj

> £ 500,000 - £2 m
 

nmlkj

> £ 2 m - £7 m
 

nmlkj

> £7 m - £25 m
 

nmlkj

> £25 m
 

nmlkj

Yes
 

nmlkj No
 

nmlkj

Yes
 

nmlkj

No
 

nmlkj
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